Figure 3.1.1. Working Age Population Growth
(Percentage change)
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Sources: CEIC Data Company Ltd.;and United Nations, Population Division.



Figure 3.1.2. Unit Labor Cost
(Index; 2002=100)
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Sources: Haver Analytics; and IMF staff calculations.



Figure 3.1.3. China: Export Breakdown and World Market Share by Factory Intensity

1. China: Export Breakdown by Factor Intensity 2. China: World Market Share by Factor Intensity
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Sources: United Nations, Comtrade database; and IMF staff calculations.



Figure 3.1.4. China’s Export Market Shares for Simple Consumer Goods and Consumer Electronics, as Reported by China

1. Export Market Share: Simple Gonsumer Goods
(In percent)

50-
e — Furniture — Footwear — Plastic toys — Apparel
40-
35-
30-
25-

20~

2. Export Market Share: Consumer Electronics

(In percent)

— Computers — Televisions/Radios/Recorders
— Telephones — Household appliances

0
1992 94 96 98 2000 02 04 06 08 10 12

Sources: United Nations, Comtrade database; and IMF staff calculations.
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Figure 3.1.5. China’s Export Market Shares for Simple Consumer Goods and Consumer Electronics, as Reported by Importers

1. Export Market Share: Simple Consumer Goods 2. Export Market Share: Consumer Electronics
(In percent) (In percent)
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Sources: United Nations, Comtrade database; and IMF staff calculations.



Figure 3.1.6. Exports of Apparels
(In percent of world gross exports)
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Sources: United Nations, Comtrade database; and IMF staff calculations.
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Figure 3.1.7. Industrial Production of Inland Provinces
(In percent of national total)
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Sources: China Statistical Yearbook; and IMF staff calculations.



Figure 3.1.8. Foreign Exports by Location of Producer
(In trillions of U.S. dollars)
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Sources: CEIC Data Co. Ltd.; and IMF staff calculations.





