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CHINA IS A LEADING COUNTRY IN DIGITAL ECONOMY
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CHINA'S DIGITAL PORTION OF THE GDP

Digital Economy :
B China’s GDP 4
. 30.37%
. »
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YOY Growth Rate:

21.37

Source: China Academy of Im‘omlé’rion and Communication Technology ( CAICT ) , Ministnffof Industry and IAf@fmation Technology ( MIIT)
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The digital economy reférs to a broad range, of economic activities that
includes using digifized information and knowledge as the key factor of
production, modern information networks as the important activity space,
and the effective use of Information and Communication Technology (ICT)
as an important driver for efficiency-enhancing and economic structural
optimization.

G20 Digital Economy Developmenf and Cooperahon Initiative
- Hangzhou, China, 2016
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THE DIGITAL COMPONENTS OF THE GDP
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“No pure internet enterprise will exist in
future society.

All “fraditional "indusfries and enterprises
will have the genes of the internet, and

the border of digital economy and real
economy will vanish at last. ”

FRATL DAF TS ELHI T MIEN) , FrEHT 187" 7L FIE
VBN EEMIRIRE] , #FE 57 SRS FHIDE , EfEE,

——Huateng Ma
Chairman of the Board and CEO
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GOVERNMENT AS A POLICY MAKER, INVESTOR, INNOVATOR, AND CONSUMER
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CHINA'’S UNIQUE INTERNET ECOSYSTEM
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CHINA IS THE WORLD’S LARGEST MOBILE MARKET
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FROM A “TREND FOLLOWER” TO A GLOBAL “TREND SETTER”
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THE DIGITAL CIVILIZATION

The Stone Stool  The Agricultural The Industrial . The Digital
Civilization Civilization Civilization Civilization
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HOW TO MEASURE THE DIGITAL ECONOMY ?












CHALLENGES OF GDP FROM THE HISTORICAL PERSPECTIVE
¢ EnvionmentDamage @ Hoppinessand Welare @ Roleof Digital

e Costs caused by pollutions e Value of leisure fime e Digital changes in production
e Costs caused by environmental damage e Value of unpaid work e Digital changes in consumption
e Loss of biodiversity e Social welfare e Growthin consumer welfare

Computer PC PC & Internet
1960 1970 1980 1990 2000 T 2010 2020
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TECHNOLOGY EVANGELIST VIEW ON GDP
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“Travel'to outer space. If the human race is to
continue for another million years, we will have to
boldly go, where no one has gone before.”

-

e
-

—— Stephen Hawking
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